How Brand USA Promotes

UTAH

Brand USA partners with Utah to market the state to international visitors with programs
in four broad categories: the USA campaigns, cooperative marketing, travel-trade
initiatives, and media relations that promote the entirety of the USA to, through, and
beyond the gateways throughout the world!

Brand USA Counts Among its More Than 800 Industry Partners These Utah Organizations

Bryce Canyon Country
Cedar City-Brian Head Tourism Board
Garfield County Office of Tourism
Moab Area Travel Council
Saint George Convention and Visitors Bureau
San Juan County Tourism
Ski Utah
Uintah County Travel and Tourism
Utah Consortium
Utah National Parks Council
Utah Office of Tourism
Utah’s Canyon Country
Visit Park City
Visit Salt Lake
Zion National Park Area



Our partnership with Brand USA has been incredible and we are hoping to continue
to grow that partnership so that we can share our ‘Utah story’ with the world.

Kaitlin Eskelson, Director of Partner Relations, Utah Office of Tourism

BRAND USA IS CURRENTLY PROMOTING UTAH TO
INTERNATIONAL TRAVELERS THROUGH THESE PROGRAMS:

»The USA Campaign

The USA campaign, an array of promotion and advertising messages
presented in multiple formats has been fundamental to Brand USA’s
ability to create broad-based awareness and inspire travel to the United

States. Utah features prominently across these campaigns, including:

e National Parks Adventure, the award-winning IMAX film
still playing in theaters worldwide. It was the world’s
highest-grossing documentary film in 2016.

«  Brand USA’'s America Through Film 12-part series on BBC featured
giant-screen documentary filmmakers Sean and Greg MacGillivray
(Everest, National Parks Adventure, America’s Musical Journey,
The Living Sea) and showcased the natural beauty of Utah.

 Brand USA has placed images of Utah at the U.S. embassies
and consulates in Canada, India, and Japan as part of its
“Market the Welcome” campaign, extending a warm welcome
to international tourists before they reach the United States.

 Brand USA, in partnership with ESPN, features Utah as a
sports and recreation destination with amazing snow and
spectacular resorts for skiing, white water rapids for rafting, and
exceptional hiking in Bryce Canyon and Zion National Park.

*+ Brand USA showcases the gems of Salt Lake City and
encourages international visitors to take in a performance
by the Mormon Tabernacle Choir, explore the Natural
History Museum of Utah, and enjoy a meal and local
craft beer in the city’s growing culinary scene.

* Brand USA features Utah in its Market the Welcome video
that plays in embassies and consulates across the globe,
inspiring international tourists and extending a warm
welcome to them before they reach our shores.

* Brand USA frequently pushes Utah digital social content on
platforms in 14 target markets in eight different languages.

Please visit VisitTheUSA.com/state/utah
for more examples.

ECONOMIC
IMPACT

' $8.17

“
« billion dollars spent

$1.5

pillion in
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142,500

jobs directly or
indirectly supported

Source: “The State of Utah’s Travel and Tourism Industry
2017” Kem C. Gardner Policy Institute, The University of Utah.

*Data represents CY20I5 visitation research.









