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September 1, 2026

Welcome! While you wait for us to get started, 
here’s a few housekeeping notes:

● To follow along live, go to www.thebrandusa.com and https://portal.thebrandusa.com. 
● If you’ve never logged into the Partner Success Portal before, “Request Access” from the link above. 

● This webinar is being recorded and will be posted/available on our website shortly after the webinar concludes.
● You will receive a link to the recording/deck tomorrow in your inbox. 
● Please type your questions into the Q&A box; we will do our best to answer as many as we can electronically, but any we cannot 

answer will be responded to via email post-webinar. 
● Not sure who to contact for additional questions? Email partnerinfo@thebrandusa.com to be connected with the right party.

http://www.thebrandusa.com/
https://portal.thebrandusa.com/
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TODAY'S CONVERSATION

AGENDA
01
CORPORATE SITE REFRESH &
REORGANIZATION

02
PARTNER SUCCESS PORTAL
UPDATES

03
RESEARCH HUB
DEEP DIVE

04
Q&A



THE NEW CORPORATE SITE



THE VISION OF THE 
CORPORATE WEBSITE

Own and tell the story of Brand USA's 

impact through a living hub of 

information and connectivity, where 

new design and information 

architecture make everything easy to 

find, understand, and share.

thebrandusa.com

PLACE HOMEPAGE SCREENSHOT HERE



WHY WE REBUILT IT

10 YEARS
Since the last comprehensive look at the 
corporate site

100
Partners surveyed before a single page 
was designed

3 IN 4
Were already using the site to support 
real business decisions

WHAT WE SET OUT TO DO

STRATEGIC STORYTELLING IMPROVED USER EXPERIENCE FUTURE-READY PLATFORM

STAKEHOLDER VALUE INDUSTRY LEADERSHIP INTEGRATED DIGITAL ECOSYSTEM



WHO WAS INVOLVED
This was not a marketing project. Eight teams shaped the site, and every section has an owner who lives with it after launch.

MARKETING

Platform, architecture, UX, CMS, 
analytics, Design and content

CORPORATE & GLOBAL 
COMMUNICATIONS

Editorial, press room, media contacts, 
publishing, and content

PARTNER ENGAGEMENT & 
MARKETING

Programs, partner journey, portal 
handoff

GLOBAL TRADE & EVENTS

Travel Weeks, roadshows, sales 
missions, the event calendar

RESEARCH & INSIGHTS

Economic impact, market data, 
research hub

PUBLIC AFFAIRS

Economic impact, state fact sheets, 
reports, governing documents

INNOVATION, AI & TECHNOLOGY

AI and innovation hub, hosting, 
security, integrations

LEGAL

Program terms and compliance 
review



HOW WE GOT HERE

SEPT 2025

RFP released

NOV 2025

Partner survey fielded, 
agency awarded

APR 2026

Discovery and 
information architecture

APR–MAY 2026

Wireframes

JUNE 2026

Design

JULY–AUG 2026

Content build and 
migration

AUG 24, 2026

Live

Eleven months from the RFP to a live site.



WHAT THIS MEANS FOR YOU

01 Economic impact figures, the ROI study, and state-by-state fact sheets now sit together, built to 
be downloaded, cited, and shared.

02 A filterable list of every partner program sits alongside a Getting Started path that explains how 
partnering works and who to contact.

03 AI webinars, recordings, articles, and training resources are in one place instead of scattered 
across LinkedIn and event listings.

04 Roadshows, sales missions, USA Pavilions, webinars, and board meetings are in a single calendar 
you can filter by type, market, and date.

05 The corporate site, the Partner Success Portal, and brandusatravelweek.com are connected, so 
what starts on one finishes on another without a second search. The handoff is seamless.



LET'S WALK THROUGH IT



Corporate Homepage Walkthrough: here

https://www.thebrandusa.com/


State Fact Sheets Walkthrough: here

http://thebrandusa.com/impact/state-and-territory-fact-sheets/


Programs Walkthrough: here

https://www.thebrandusa.com/programs-opportunities/getting-started/


Events Walkthrough: here

https://www.thebrandusa.com/upcoming-events/


AI Hub Walkthrough: here

https://www.thebrandusa.com/insights-resources/ai-innovation/


START HERE
thebrandusa.com

YOUR STATE

Impact & Insights, then State Fact Sheets

YOUR NEXT PROGRAM

Programs & Opportunities

YOUR PARTNER SUCCESS PORTAL

Partner Login, top right of every page

The Partner Success Portal login sits in the top right of every page.



PARTNER SUCCESS PORTAL 
UPDATES



THE VISION OF THE PARTNER 
SUCCESS PORTAL
Develop a best-in-class resource 

center for partners, equipped with 

all the essential tools to foster 

collaboration and achieve shared 

success.



WHO CAN ACCESS THE PARTNER SUCCESS PORTAL?
The Partner Success Portal is exclusively designed for U.S.-based DMOs representing cities, 

states, districts, territories, and regions, as well as corporations and attractions that own and sell 

their owned travel products that participate in Brand USA activities. 



WHERE DID WE START?

Impact Snapshot

Aggregate campaign metric details 

available at your fingertips



WHERE DID WE START?

Active Campaign View

What’s live and in what market?

What do I need to do next?



WHERE DID WE START?

Report Repository

Final campaign reports posted as 

available



PARTNER SUCCESS PORTAL ROADMAP
In addition to marketing campaign details, website analytics, final reports/metrics, and general Brand USA 
information, the PSP has made significant strides in FY26.



Start here.
https://portal.thebrandusa.com/

https://portal.thebrandusa.com/
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Discover Hogwarts



Discover Hogwarts

HOME
PAGE



MESSAGE
CENTER



Visit Diagon Alley

ORGANIZATION:
ACCOUNT



Visit Diagon Alley

ORGANIZATION:
CONTACTS



Discover Hogwarts

ORGANIZATION:
MARKET INTEREST



Discover Hogwarts

RESEARCH
HUB



THE RESEARCH HUB



RESEARCH
HUB



RESEARCH
HUB



RESEARCH
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RESEARCH
HUB
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RESEARCH
HUB



RESEARCH
HUB



Q&A



THANK YOU.
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